Hi,

Contact me on Gmail: teja.kittu@gmail.com for projects

Preferred payment is via PayPal.

Kindly go through the below dashboards snapshots

Thanks,

Krishna

Snapshots of sample dashboards
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Figl

Figl. The darkened portion is confidential report. The dashboard is analysis of homepage visits, new
members tracking, best performance, social media tracking and comparison of registrations over a time

period of 5 years
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Fig 2
Fig2. Here there is on selecting a particular cell you select the value for that particular date. For e.g.
selecting 29 Nov 13, the corresponding value in the graph will be displayed, i.e., 38% for during the term
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Fig3

Fig3. A dashboard on analysis of FIFA world cup, Brazil, 2014. You can download this dashboard and also view a
detailed description on how this is made by clicking here


http://chandoo.org/wp/2014/08/05/fifa-2014-worldcup-dashboard/
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Fig4.Data analysis of yearly and monthly data of various stores for total leads, calls and converts.
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Fig 5: Web analysis of a site



